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As this column is being written, PowerClean

2004, the CETA convention is under way in

Albuquerque. When you read this, the show will

be over and, hopefully, we will have had the

opportunity to meet many of you and learn first-

hand how we might be better able to serve you. 

Earlier this week, we spoke with friends at

PWNA, and were encouraged to hear of new

opportunities for training and a continued high 

level of professionalism in that organization.

Trade organizations have been on my mind

lately, which gives me the opportunity to affirm that I think professional

trade organizations can be extremely valuable. 

Today’s business climate is drastically different from the days of my

childhood. I grew up in a small town where most goods and services

were provided by small local merchants. Many of you might remem-

ber the local grocer, druggist, barber, and yes, even the doctor who made

house calls! Needless to say, those days are gone, and in their place are

the mega-merchants and chain store mentality. But even back then, there

was the local Chamber of Commerce, their version of a trade organization. 

Our industry is often referred to as a “niche,” a specialized market.

Not many entering, and very few leaving. However, that does not

mean that we are sedentary, and that there is no need for unity and train-

ing. Unity helps us learn of both good and bad trends in the marketplace

and react as a body. Training helps us all do our jobs more efficiently,

which eventually translates into higher profit margins. 

In the information age in which we live, there is no profit to be gained

by burying one’s head in the sand. In order to plan for an effective future,

one needs to know the direction of his or her current path. Interaction

with industry peers provides the feedback that helps us plan for an effec-

tive future. So, we urge those who are in the business for the “long haul,”

the professionals from all levels of our “niche” industry, to get involved

and help us all grow and prosper.

From all of us to all of you—a blessed Christmas and Holiday Season!

Industry Calendar 2005

Jan. 23–26 SSPC Pace conference and

exhibit in Las Vegas, NV, for more infor-

mation visit www.pace2005.com.

Feb. 14–17 The Rental Show, Mandalay Bay

Convention Center, Las Vegas, NV, www.ara

rental.org/RentalShow/default.asp.

Feb. 16–19 16th Annual International

Window Cleaning Association (IWCA)

Convention and Trade Show, Hilton in the

Walt Disney World Resort, Orlando, FL,

800-782-4414, www.iwca.org.

Feb. 23–26 2005 Pumper and Cleaner

Environmental Expo, Gaylord Opryland

Resort and Convention Center, Nashville

TN, www.pumpershow.com.

Mar. 9–11 Role of Warnings and In-

structions Course. For more informa-

tion visit http://epdweb.engr.wisc.edu/

webgo37.

Mar. 16–19 PWNA 2005 Convention,

University Plaza Hotel, Columbus, OH,

800-393-7962, www.pwna.org.

Apr. 2–4 Building Service Contractors

Association International (BSCAI) Orange

County Convention Center, Orlando,

FL, www.bscai.org. 

Aug. 21–23 WJTA Convention, Houston,

TX, Marriott Houston Westchase Hotel

(formerly Adam’s Mark Hotel), 314-241-

1445, www.wjta.org.

Sep. 16–18 National Air Duct Cleaners

Association (NADCA) Fall Technical Edu-

cation Seminar, Baltimore, MD. For more

information, visit www.nadca.com, or call

NADCA Headquarters, at 202-737-2926. 

Sep. 30–Oct. 2 National Air Duct Cleaners

Association (NADCA) Fall Technical Edu-

cation Seminar, Las Vegas, NV. For more

information, visit www.nadca.com, or call

NADCA Headquarters, at 202-737-2926. 

Oct. 10–14 CETA PowerClean 2005 Myrtle

Beach, SC www.ceta.org.
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